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Tips to Boost

Website Conversions
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Convert Your Visitors Into Customers

Attract the Right Audience

Keep Them There “hook ‘em”

Keep Them Coming Back
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Convert Your Visitors 

Into Customers

� Great content

� Easy to find contact information

� Good quality images

� Fast loading pages

� Trust

� Good visual experience

� Mobile friendly design

� Compelling homepage

� Optimized landing pages

� Effective calls to action
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All Bounces Aren’t Equal

A Good Bounce

User visits one page 

and takes action

A Bad Bounce

User visits one page 

and leaves

What are bounce rates?
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Beating the Bad Bounce

Decrease bounce 

rates, increase time 

spent on the site and 

conversions.
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Average Bounce Rates

Source: Understanding Bounce Rate & Its Relation to User Experience– http://www.ezoic.com

It is best to track bounce rates against your own website’s 

historical data than focus on published standards
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Review Analytics
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Attract the Right Audience

You need to know who your target audience is, 

and focus on attracting them to the website

Identify 

Your 

Customer

Deliver Content 

that is Relevant

To Them

Choose the 

Right SEO 

Keywords



5/13/2016

9

Promote the Intended 
Conversion Activity

Learn what resonates

with your audience and 

drive them towards a 

conversion goal.
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Make a Great First Impression

People quickly evaluate a site by visual 

design alone.
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It takes less than one second for a visitor to form 

an opinion of your brand. A clean professional 

design engages and converts.

Offer a Good Visual Experience 
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Make Your Site Mobile-Friendly
It’s no longer a case of asking whether mobile 

marketing important, we know it is!
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Some Mobile Stats

67% of mobile users are more 
likely to purchase online when a 
company has a mobile-friendly 
site

80% of customers abandon a 

site with a bad user experience

25% of Americans use only 

mobile devices to access the 
Internet

Mobile users pick up their 

smartphones an average of 100 
times a day

65% of all shoppers started 

their research on a smartphone

70% of mobile searches lead to 
online action within an hour



5/13/2016

14

1
443-949-0069WWW.SMARTWEBDEV.COM     

14
www.smartwebdev.com   /   443.949.0069
Source: eMarketer
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“Billions of time per day
consumers turn to Google for I want-to-know, I want-to-go, I 

want-to-do, and I want-to-buy moments. And at these times, 

consumers are increasingly picking up their smartphones for 

answers. In fact, more Google searches take place on mobile 

devices than on computers.”
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1
443-949-0069WWW.SMARTWEBDEV.COM     

16
www.smartwebdev.com   /   443.949.0069

Responsive Website Example
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Create a Compelling Homepage 

It’s Not Just About You

.

• Headline indicating what your site has 

to offer

• Brief description of what you do 

addressing your customers’ pain 

points and how you can help

• Clear navigation

• Supporting imagery

• Calls to action that encourage your 

visitors to explore deeper

• Social proof with success indicators 

and testimonials

• Links to resources if available
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.

Example Homepage Design
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Write Effective Calls to Action

Fill Out Our Survey

Tweet This

Download a Whitepaper

Shop Our Sale

Guide your customers and pique their interest

One of the main reasons webpages or landing pages don’t successfully convert leads 

into customers is a weak or non existent call to action.
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Good Call to Action Examples

Source: 

http://neilpatel.com



5/13/2016

21

Optimize Your Landing Pages

One of the most overlooked 

opportunities in lead generation
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Example 

Landing 

Page
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Example 

Landing 

Page
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Provide Easy to Read/Scannable Content
Nothing sends a visitor packing faster 

than long-winded text.
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Structure Content for Web Readers

• Use proper grammar, 

spelling and punctuation

• Use simple statements 

with concise, brief 

sentences

• Use short paragraphs and 

subheadings

• Take advantage of bullet 

points

• Bold words but don’t 

overdo it

• Add visuals including 

images, graphs and 

infographics

• Close with a call to action



5/13/2016

26

Provide Easy to Locate 

Contact Information
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Avoid Poor Quality or Generic Stock Photos
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“We are smart, happy and a pleasure to work 

with so please call today”
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Establish Trust

Security Credibility

`
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Speed Up Page Load Time

47% of consumers expect a web page to load in two 

seconds or less

40% abandon a website that takes more than three 

seconds to load

A one second delay decreases customer 

satisfaction by 16%

Source: How Loading Time Affects Your Bottom Line – https://blog.kissmetrics.com/loading-time 
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Website Performance and Speed

Our tolerance for slow sites is gone.

• Make sure you don’t use too many images in sliders

• Make sure images are pre-sized and compressed before 

uploading them to website

• Reconsider special effects and excess animation

• As a general use, don’t auto play videos

• Go with a reputable web host with a fast server

• Make sure you have a knowledgeable web developer
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Things to Avoid

No Pop Ups

Fix Broken Links

No Broken Images

No Really Long Forms

No Music

No Distracting Animations
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Resources

Digital Marketing Resources

http://neilpatel.com/

Landing Page Design

http://unbounce.com/landing-page-articles/the-

anatomy-of-a-landing-page

Broken Link Check

http://brokenlinkcheck.com
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A great digital experience is no longer a 

nice-to-have; it’s a make-or-break point for your business as 

we more fully enter the digital age. Customers’ impressions of 

a business are established through digital engagement forcing 

businesses to recognize that 

“software is the brand.” 

.
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Thanks for Participating!
Any Questions?

Sharon Manderson

sharon@smartwebdev.com

443-949-0069


