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Convert Your Visitors Into Customers

Attract the Right Audience

Keep Them There “hook ‘em”

Keep Them Coming Back
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Convert Your Visitors
Into Customers

v Good visual experience v’ Great content

v Mobile friendly design v’ Easy to find contact information
v' Compelling homepage v" Good quality images

v Optimized landing pages v’ Fast loading pages

v’ Effective calls to action v" Trust
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All Bounces Aren’'t Equal

What are bounce rates?

A Bad Bounce A Good Bounce
User visits one page User visits one page
and leaves and takes action
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Beating the Bad Bounce

Decrease bounce
rates, increase time
spent on the site and
conversions.

smart solutlons

artwebdev.con
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Google Analytics Benchmark Averages for Bounce Rate

Landing Pages

Service Sites

Retail Sites

Blogs

Lead Generation

Content Websites

70-90%
10-30%
20-40%
70-98%
30-50%
40-60%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

100%

It is best to track bounce rates against your own website’s
historical data than focus on published standards

Source: Understanding Bounce Rate & Its Relation to User Experience— http://www.ezoic.com
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Review A

Avg. Time on Page = | VS.| Bounce Rate =

» Avg. Time on Page Bounce Rate

00:10

00:05

| -

nalytics

Apr 15 Apr22 Apr29
mary Dimension: Page Page Title Other
Secondary dimension ' | Sort Type: | Defautt ~ I
Page Pageviews + Unique Pageviews Avg. Time on Page Entrances Bounce Rate % Exit
00:02:10 73.73%
% of Tota % of Avg for View: D 10 Avg for Vie %
a %

1. 1/ o 788 (51.04%) 00:03:07 614 (72.32%) 79.32%
2. /services/magento-ecommerce-website-developm g 146 (9.46%) S5 7 00:01-50 76 68.42%
© ent/ g ‘ e, o o
3. Iservices/websitedesignanddevelopment/ 2 10 7.12%) 75 (8.27%) 00:00:46 24 (2.83%) 29.17%
4. hwebsite-case-studies/ A 106 (6.87%) 88 (7.35%) 00:03:05 32 @77%) 68.75%
5. labout-smartsolutions-web-developers/ A 87 (5.63%) 68 | 00:01:40 24 5417%
6. Jcontact-us/ D 84 (5.44%) 76 (8.35% 00:02:42 31 (3.85% 67.74%
7. lagency-website-development-partner/ A 71 (4.60%) 52 (4.34% 00:01:39 24 (2.83%) 58.33%
8. Iservices/wordpress-website-development/ 2 35 (2.21%) 17 (1.42%) 00:00:48 4 [0.47% 50.00%
9. Jservices/web-application-development/ 3 28 (1.81%) 15 (1.25%) 00:00:51 1 ©.12%) 0.00%
10. /wordpress-security-series-part-1-protection/ 2 15 (0.97%) 15 (1.25%) 00:03:02 10 (1.18%) 40.00%
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Attract the Right Audience

You need to know who your target audience is,
and focus on attracting them to the website

|dentify Choose the Deliver Content
Your Right SEO that is Relevant
Customer Keywords To Them
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Promote the Intended
Conversion Activity

Learn what resonates
with your audience and
drive them towards a
conversion goal. |

5/13/2016
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Make a Great First Impression

People quickly evaluate a site by visual
design alone.
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Offer a Good Visual Experience

It takes less than one second for a visitor to form
an opinion of your brand. A clean professional
design engages and converts.

443.603.0290 | 866.861.9483

£ > SRT Products Purchase Support Blog

| /’T’— ‘* Vig -%*e—vdqmerpﬂe.;[s[a?npﬁmsp-ﬂﬁsr; Ity \g

, — \\ =
istone MFT Titan FTP Server
ice for the IT Professional

he server of choi it files without downloading

Cornerstone MFT Server is a managed file transfer server
with multi-layer security, high availability and automation.
The productivity benefits of Enterprise File Sync and Share
with the security and compliance of Managed File Transfer.
All in one simple solution.

Download Learn more »

S

smart solutions

www.smartwebdev.com
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Make Your Site Mobile-Friendly

It’s no longer a case of asking whether mobile
marketing important, we know it is!

120.0 4 1134

2011 2012 2013 2014 I 2015 2016

5/13/2016
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Some Mobile Stats

679% of mobile users are more
likely to purchase online when a
company has a mobile-friendly
site

809% of customers abandon a
site with a bad user experience

25% of Americans use only
mobile devices to access the
Internet

Mobile users pick up their
smartphones an average of 100
times a day

65% of all shoppers started
their research on a smartphone

7090 of mobile searches lead to
online action within an hour

5/13/2016
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Source: eMarketer
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“Billions of time per day

consumers turn to Google for I want-to-know, I want-to-go, |

want-to-do, and I want-to-buy moments. And at these times,

consumers are increasingly picking up their smartphones for

answers. In fact, more Google searches take place on mobile
devices than on computers.”

Google

15



Responsive Website Example

HOME conTACTUS % 301-645-4100

Southern

Waldorf & Lexington Park
Maryland el
cewiee: L AW

AboutUs Services News & Views Free Legal Consumer Guides

Real people
Real solutions

You need real answers to

% B-545-4900

Southern .
Maryland i
Law

Discover What You Need to Know About Your Legal |

WAE  CONTACT US

Southern ™

Maryland . 30 445-4100
a Waldod &
Lexingten Park

Before you make any decisions about your case, see our Free Legal Consumer Guides expla
You can discover a Lot in a short amount of time, 5o you can make informed, int

What You Meed to Know About Your Legal fssue Today!

i)
Ca® your Froe Logal Commemar Gusdy s e oot st 1o 8 reow.
I ——————
O '.rl,)o'.s-(rvxc\ Abiasd Ousit Lives Firiny
e
A —
il -
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Create a Compelling Homepage
It’s Not Just About You

* Headline indicating what your site has
to offer

e Brief description of what you do
addressing your customers’ pain
points and how you can help

* Clear navigation’

* Supporting imagery

e C(Calls to action that encourage your
visitors to explore deeper

* Social proof with success indicators
and testimonials

e Links to resources if available

5/13/2016
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Example Homepage Design

Gsmartsolutions

we make the web WOPR SIGYter

ABOUT CAREERS for AGENCIES INSIGHTS  CONTACT

Magento eC.

Web Develop

Digital Marketing Solutions

Increase Customer Engagement

Leam More

We make the web work smarter.

Digital Mark

We are a talented team of web developers and Magento eCommerce architects and analysts comn
providing web solutions that deliver business results and accelerate sales, Our websites are elegantly

Magento eCommerce

Profitable eCommerca means
much more than basic shopping
eant funetionality. Gur digial
commerce salutions lead 10
greater online sales, less.
abandened carts and more
ropeat customers

meticulously imph dand well
WordPress Websites Web Development

Providing the strategic guidance,

wvisual design expertise, and
development skills you need 1o
be successful online along with
the tools you need to manage
your content and onfine
resources

We have expentise designing
and developing web-based
busingss software and web

applications that increase
productivity, promote.
collaboration and automate
businss processes.

Y

Managed Sc
We ensure your sil
secure and perfo
Services include
monioring, upgrad
patches, search
optimization and ar
drive digital sty

Clients

Increase Your Website Conversions

Get web smart. Wel

bsite tips and insights.

5/13/2016
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Write Effective Calls to Action

Guide your customers and pique their interest

Fill Out Our Survey

Shop Our Sale

Download a Whitepaper

One of the main reasons webpages or landing pages don’t successfully convert leads
into customers is a weak or non existent call to action.

19
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Source:
http://neilpatel.com

Good Call to Action Examples

benefitzdriven
@ﬁ%

Get access to 85% of my
best business hacks:

Enter your email address

You'll learn exactly how I started 2 multi-million dollar
businesses, grew a 700,000+ email list, and where to
find the best tacos in the world.

¢

crazyegg.

What's making your visitors leave?

Find out by seeing how users click and scroll through your website /
Show Me My Heatmap

5/13/2016
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Optimize Your Landing Pages

One of the most overlooked
opportunities in lead generation

5/13/2016
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THE SMART MARKETER'S

LANDING PAGE
CONVERSION COURSE

Landing pages Increase conversions by focusing
your marketing message. This translates
directly into higher conversions on your PPC,
email, banner and soclal media campaigns.

In this free 30-day course you'll learn how to
use landing pages to

Free expert advice from 10 world-
renowned internet marketers

What's in the course?

In this 11-part 30-day course landing page expert Oli Gardner will
walk you through how to create high-converting landing pages.

The course includes step-by-step instructional videos so that you
can follow along, creating your own landing pages as you go.

Along the way, you'll find expert tips and advice from world-
renowned online marketers, and countless examples of marketing
campaigns that convert.

Each lesson should take no longer than 30 minutes to complete.

UNBOUNCE - The Landing Page Platform for Marketers

30 Days to Higher
Marketing Conversions

In 30 Days You'll be
Generating More Leads
and More Sales

Leading marketing experts teach you how
to convert with landing pages.

First Name *

What type of marketer are you? *

@

‘ Please choose...

Start My Free 30-Day Landing

Page Conversion Course Now

100% privacy guaranteed.
We'll never share your email.

5/13/2016
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ginner's guide to

INBOUND MARKETING

Ed Marsh, B2E Business Lk

y of marketers have adopied inbou
strategies as the proven method for getting found by their
customers. Howsver, many are stil unsure on how 1o get startad or

1 marketng

even how 1o categorine their efforts.

The result? Diminishing returns from traditional methods, and even
WOrse, No measurabie plan for gefting back on track.

Inbound markating produces both a higher quality and quantity

of leads when comparad 1o traditional marketing.

We've detalied how 1o use inbound to set Qodls, carry out 3 sirategic
campaign, and ultimatety akgn your marketing with tha behavior of
your ideal customar

Included:

« Data on how inbound aligns with consumer behavior
» Wy inbound markating & necessary in 1oday"s marketpiacs - Plasse Sewct - s
= How to execute a content strateqy asmed at attracting the right
kind of website visitors
» How o credte & well-defined conversion path 1o closa leads

R _

23
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Provide Easy to Read/Scannable Content
Nothing sends a visitor packing faster

than long-winded text.

About Kaspersky Lab

W befieve fal everyone should be fres o gel the most from bechaclagy — withaut infrusian o alber securty woeriss, Our cradk lsam
af speciaists gives you the freedom to e your digital life withoul warrying abaut your persanal informetion and ssssls.

Far 13 years, our bearm of experts has worked an exgosing, analyzing nd neutrakzing IT threats. Along the way, we have smassed a
tramiendous amaunt of axperience and knawledge aboul matwars and haw o deal with it Today, Kaspersky Lab & fimnly posiioned
s ane of the warld's top four leading IT security software vendars for endpaint users (according to IDC)

The company today
Kaspersky Lab is an infernational group thal e maloys sver 2,000 bighly qualiisd specialists, has central offices in Mossaw, s wall as
al headquarters ing the Flacal a1 parinens in five global regions: Western Eurape; Eastern
the Middle East and Africa: North and South America; the Asia-Pacific regian. and Japan. The comgany currently works in
_ 100 countries across he glabe and bas ils awn teritory ofices in 28 caunlries. The tompary's preducts and lechnologies
o t=ction for aver 300 milion users worldwide.

’ Jain decisions-mabting body is the Baard of Directars, responsibis for setfing out an averal development sirategy and
Riice management figures,

i ’eriem:\e and knowledge

3 srsiy Lab celety its thirt=enth . the company’s mast valuable asset is the relentless
, | pained in lhose years of combating virses and ofher IT threats, enabling s lo preempt trends in matware
k This hefps Ls o rsmain cre sten shead of lhe campetilion and provde aue users with he most relishle arateclion and
n i Ao new types of attack.

er products
igh vl of ard dadication, Lot has became ane of the markel lsaders in the develapment of
Srotection. Kasgersky Lab was the fest (o develon many tachnciogical stanards in the aniris midusiry, including ful-scaie
" iz, Ui and MedWars, a new-generstion heurislic anafyzar designed (o delec! newly smenging vinses, efiscve
4 polymorphic and macrs viuses, cantinususly updated antvirus databases snd # fechnigue for detecting veuses in
‘V‘m % reflected in many respecied security sofiwere developers choosing the Kaspersky Anti-Virus engine to drive
cluding Safenet (USAL, All-N (USA), Biue Cast (LSA], Check Peint (lsrsal), Ciaarswift (K], CammuriGats
el Path (Ireland), O-Link (Taiwan), rm|an (USAL GFI (Maita), IBM (USA), Junipar [LSA], LANDesk (USA),

%\ ecurity 2011, the company’s I'Iagshp pmduc far hams users, provides :ulrul:be pratection of parsonal
} Smet threats. The solulion indudes HIPS (Host-based intrusion Prevention System}, an advanced appication
n'Syslrelr. Wastcher technalagy which provides the fullest possible information abad the system as a whols,
num cantral of maliciaus sciivity and, il necessary, recovery of the compuler's noemal aperaling parameters
!Seu.nly 2011 alsa indudes an advanced ‘sandbox’ lechnology, which uses vrtualization 1o provide a secure

| Jensirenmend for applicaions. and that was first infroduced in Kaspersky Interel Security 2010,

\\\ 1 |24 Secusily 2011 slso offers usees the advantages of Kaspersky Security Netwark, an mnovasive distibuted matware

ducted by respacted research canters and IT

RE is an integrated solution for aptimized home network prateciion. Kaspersky PURE represents a rew class of
L provide & securs and productive digital enviranement, whalever you Lse yaur campuler far

-rsky PURE combines compiale profectian against all bypes of web-berme threits wilh new, advanced fealures inchiding

Ll# ded parental control features, dists bisceup 2nd ancyplion bools, 3 password management pragram and the sbilty b manage
| e home: netwark or fine tune the security setlings of your web browser and operating syslem fram any computer on the

smartsolutions

www.smartwebdev.com
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Structure Content for Web Readers

Gsmartsoluﬁons About Services For Agencies Clients ContactUs  443.949.0069
* Use proper grammar,

spelling and punctuation

* Use simple statements
with concise, brief
sentences

We make the web work smarter. B

A reliable partner agencies can trust for web development.
i Use Short pa ragra phs a nd Smart Solutions is a dependable web development pariner who purposefully tailors our services to meet the

specific needs of agencies. We know you want a frouble-free development experience and a site that functions

b h d H exactly as designed. We provide reliable maintenance services that release you from the burden of

SU ea | ngS managing upgrades and handling unplanned client support tasks.

[ Ta ke a dva nta ge Of b u I |et Our agency clients handle the digital strategy, creative design and overall project direction. We take care of the
development and ongoing support. Smart Solutions can come to the table as your development team or work

invisibly to support your brand.

points
e Bold words but don’t

overdo it (¥ (/] = (4

b Ad d V| S u a IS | n CI u d | n g Business Development Strategy and Planning Website Development Support
images, graphs and - 1 1 1
H H Project Planning Software Selection Open Source CMS Documentation
I nfog ra p h ICS Architecture eCommerce Solutions CMS Upgrades
° C I H t h | I t t H Development Specs Custom Applications Backup and Recovery
ose with a Call Tto action ‘
Quality Assurance Database Design Mahware Monitoring

25
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Provide Easy to Locate
Contact Information

WO .:lj__'_ll_:ll‘_'_]:.-:.{r'&-:..:1 PASSARO CHThor Hivmra: eion - Ther 7- 3w - -0y

410-956-5555 or 301-261-7878 =

Whea I chipped my frow! teeth, T was devastated. D, Woodided! met with me immedicinly and
wias able fo fowieanly recometruwct oy ofd smile. Now vou con’t fell they were chipped a0 all)

smart solutions

www.smartwebdev.com
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Avoid Poor Quality or Generic Stock Photc

27
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“We are smart, happy and a pleasure to work
with so please call today”

28
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Establish Trust
Security Credibility

soutw miven S Products Purchase
TECHNOLOGIES

SsL A

Secure
Connection

were complimented by a very collaborative approach to
getting the right website for our business.

Tracy Welsh

VP Business Development

South River Technologies
L] S L]

Current Clients

EXCELLENCE THROUGH Annapolis
Micro Systems

G(-Z‘OTrust®r9®

(3ertifie§_\
WBENG

omen’s Business Enterpris

5/13/2016
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Speed Up Page Load Time

47% of consumers expect a web page to load in two
seconds or less

40% abandon a website that takes more than three
seconds to load

A one second delay decreases customer
satisfaction by 16%

Source: How Loading Time Affects Your Bottom Line — https://blog.kissmetrics.com/loading-time

30
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Website Performance and Speed

Our tolerance for slow sites is gone. R

 Make sure you don’t use too many images in sliders

 Make sure images are pre-sized and compressed before
uploading them to website

 Reconsider special effects and excess animation
 Asageneral use, don’t auto play videos

 Go with a reputable web host with a fast server
 Make sure you have a knowledgeable web developer "

smart solutions

www.smartwebdev.com

5/13/2016
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Things to Avoid

No Pop Ups
Fix Broken Links
No Broken Images
No Really Long Forms
No Music

No Distracting Animations

S

smart solutions

www.smartwebdev.com
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Resources

Digital Marketing Resources
http://neilpatel.com/

Landing Page Design
http://unbounce.com/landing-page-articles/the-
anatomy-of-a-landing-page

Broken Link Check
I http://brokenlinkcheck.com

5/13/2016
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A great digital experience is no longer a
nice-to-have; it’s a make-or-break point for your business as
we more fully enter the digital age. Customers’ impressions of
a business are established through digital engagement forcing
businesses to recognize that

“software is the brand.”

FORRESTER

CS

smart SO|UUOI“IS
W artwebdev.con
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Thanks for Participating!
Any Questions?

we make the web

Sharon Manderson
sharon@smartwebdev.com
443-949-0069

wornr smarter

¢

smartsolutions

www.smartwebdev.com
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